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A 



meet a set of prcdeterminec 



A method comprising: 

establishing a database of pre-screined service providers; 
extracting a description of a consumer's needs using interactive questions and 

answer interviews approprt ue for the desired task; 
packaging and presenting the consumer's needs to multiple service providers that 

qualifications; and 

presenting service providers' responses to the consumer after a predetermined 

number of responses are received. 
The method of claim I , further comprising receiving confirmation of service 
transactions by initialing automatic follow-up communication with the consumer 
and the service providers, i 

The method of claim 1, wherein the establishing a database of pre-qtsalificd service 
providers further includes screening service providers by; 
making inferences regarding service providers based upon the past data provided; 
and 

prioritiidng service providers based upbn the number of recently received service 
opportunities. 

The method of claim 1 1 wherein the service providers are pre-scrcened based on 
the information they provide, such as service type, geographic region of operation, 
service response and fulfillment time, preferred communication mechanism and 
the tvnes of transaction services for whicli thev would like to be considered, 
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The mclhod of claim i t further comprising: 

compiling quantitative ratings and qualitative reviews regarding a service provider 

involved during a service transaction; 
assigning a quality seal to the service provider based on the quantitative ratings 

and qualitative reviews received from the consumers; 
presenting the quality seal when subjective information regarding the service 

provider is requested. 



tic i 



The method of claim I, wherein 
narrow the alternatives that 
choices by the consumer lead therfc 



service providers, by way of a set 
depending upon preferences supp 



interactive interviews allow consumers to 
describe the service need, while the indications or 
to a new set of alternatives and choices, 



Hie method of claim t , wherein the consumer needs may be presented to the 



>f heterogeneous communication devices 
ied by the service providers. 



8. The method of claim 7, wherein ti e set heterogeneous communication devices 
includes facsimile, pager, mobile phone, home phone, office phone, wireless 
internet device,. Interactive Voice Response (IVR) unit and email. 

9. The method of claim 1 , wherein the service providers may choose to submit a 
quote for the consumer's needs, in iicate a desire to be referred, or reject the task. 

1 0. The method of claim 1 , wherein tin consumer after receiving service providers" 
responses may then select from the pre»qualified service providers based upon one 
or more objective and/or subjective factors associated with the pre-quahfied 
service providers. \ 
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1 1 . The method of claim 1 0, wherein he objective and subjective factors may be 
collected by the system and presented to the consumer along with the service- 
provider responses, and a databasjb of consumer-generated service provider ratings 
and/or reviews. 



Ibrmation to support the most effective CSR 



12. The method of claim 4, wherein i he service providers are directed to a Service 

Provider Enrollment Process (SPpP) for enrollment, after the service provider has 
decided to enroll in the service 

The method of claim !2 t further comprising: 
capturing basic information on scr dec providers; 
collecting additional preference inl 
Matching Process; 1 
creating a unique service provider profile for each service provider; 
providing service providers the option of personalizing the website home page to 

meet their specific preferences; 
notifying service providers of projects that have been submitted to the service for 

which the service provider is eligible; 
recognizing service providers upon return to their site. 



The method of claim 13, wherein the 
address, number of years in operation 
interests, and credit information. 



?asic information includes business name, 
number of employees, one or more service 
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15. 



16- 



17. 



18. 



19. 



20. 



2L 



The method of claim 13, wherein the preference information includes one or more 
service types, geographic region cp operation, service expenditure size range, 



service response and fulfillment 

The method of claim 13, vvhereir 
time-to-time by service provider 



me, and a preferred communication mechanism, 

the service provider profile can be updated from 
by changing their preferences, 



The method of claim 16, whereiji the preference information further includes the 
type of CSRs that the service providers arc interested in seeing, such as quotes 
versus referrals. 



The method of claim 16, wherein the preferred communication mechanism may 



be a pager, automated telephone, 
and e-mail. 



wireless internet device, I VR database, facsimile 



The method of claim 14, further 
identify potential service provide? 
service, launching communicatee 



omprising encouraging service providers to 
participants thai can be contacted regarding the 
i and creating a Referred Prospect Profile (RPP). 



The method of claim 19, where t! 
online and offline databases furth 
RPP f by importing search results 



e RPP is used to support automated searches of 
:r enhancing the information contained in the 
i nto the RPP. 



The method of claim 19, where the RPP may be used to: 

launch a pre- formatted, semi-custopi/able communication via one of multiple 

communication mechanisms, or 
initiate a telemarketing or direct sales effort to the Referred Prospect. 
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22, (Cmruttty nmcnckd) The melhod ofclnun I, wherein ([the Prc-Qimlifi cation Fxocess]] a 

K *»sflqffling proaess for ihc hftme u^x^d^J^mM^m includes one or more of; 



ftvicwhigobi^.tivB criteria capturing relevant information in [{the]] &hffi£ 
^m r ke prfWi<ter profile; 

^ibimtt{:i£3rcqiiC^ 



Oihimti-ing a-r^iuc^tfoi'-in&t^aac»^> vortigj co nfirffla& ffl - to t h o relev ant t m t fc m&i 

ccnap W- h wl i^t<s4- toHH^-ll^P: RP- ml dttiUH4to«i* U» provid c^fH^a? 

B»1^LUfni$^fCqacsfc for burhKi&c^^ agqnrit Ki 
b;i&& oft mfamiati^r^&^ta&iii tte^cmco^<w^H>ft^k^ 

submitting \\ i vt[um for lsgftl brtnfcru^cy review to [[the relevant state 1 *]] an 
At lom^y tk nsral O fficc or Si urdopaf ly information service bureau based on informaliou 
f{r$^ki*il)l in the h<mtc service provU&r v*o$te; 

23. The method of claim 22, where the Prc-Qual ideation Process, where feasible, is 
done automatically. 

24. The method of claim 1 , further compr sing: 





capturing basic information on consumers: 
creating a unique consumer profile for bach consumer; 
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25. 



26, 



providing consumers the option of personalizing the website home page to meet 

their specific preferences; 
developing an overall design then e for the website within the context of 

metaphorical scheme, sucl" as home; 
providing complete listing of, but not limited to, participating service providers 

with searching capability \ y categories, such as geography, service 

category, rating score; 
recognizing consumers upon retur i to their site; 

determining consumer patterns wim regards to subject interest and navigation, 

such that anticipating preferences and presenting content are likely to be of 
interest to the specific consumer. 

The method of claim 24, wherein lha basic information includes name, address, 
email address, anticipated service needs, property type, and an indication of 



geography. 



The method of claim 24, further i 
from tinie*UMinie by consumers, by 



27. The method of claim I , further comprising: 



consumers confirming completion of 
service providers confirming the corny. I 



nclulies the option of updating Consumer Profile 
tanging their preferences. 



i service transaction based on a CSR; and 
etion of a service transaction, once the 



consumer has already confirmed consummation of the service transaction; 

2H. The method of claim 2.7, further comprising: 

consumers submitting the Consumer F Redback Form and the Rating & Review 
Process; and 
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service providers submitting the i 
service for a specific servi 



29. 



30. 



31. 



infrut form raiing their experience with the 
* transaction. 



ICS 



The method of claim 27, further comprising 
confirming the accuracy and vaiidijry 

service provider have con 
"flagging" the situation where a 

the consumer nor the scrvk e 
consummating a service transaction 



tCSR 



of the transaction, once the consumer and the 
fijrtied a service transaction; and 

has received sufficient interest, but neither 
provider has, upon Follow-Up, confirmed 



A method of facilitating commerc^ between service providers and consumers 
comprising: 

providing a competitive environnu nt in which consumers can select an 



appropriate service provide 
information and subjective 
service providers; 
uniting consumers and service prov 



based on full services quotes, objective 
consumer ratings and reviews relating to the 



' ders by matching consumer needs to service 
providers' capabilities and identifying appropriate and pre-qualtfied 
service providers; and 
completing a full loop, by matching consumers to only those pre-qualified service 
providers who have confirmed their interest in performing the requested 
service. 

The method of claim 30, further enrr prising guiding consumers through a 
Consumer-driven Service Request (CSR) Process, where a consumer user desiring 
to submit a service need for quote or referral may proceed through the CSR 
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31. 



12. 



(Cuj'icnliy ;unc«ilud) The mctfcnd of claim 30, fnrdier comprising! 

guhlinc conyumisrs through a ([Censitrncr-drtven Service Request (CSR) 
gvuje^^jgjt^ proce ss. dsrinfL ^ licro rt con s um e r m> o r d ooiringto 



which 



»)^ ({toitsribes fmrt define*)) isdtGdje their service {[need]] ngg&iU J) ^ 
[ipscVagus iij j e^ntf ngth^ scrvi^j&gjs In a mcantngftl way [[fnrj] tr>a 
plnn^Uy 6f i(<u [v\i\\e service providers. 

(Ciiiivotly Uiiicnrl^l) The method of claim 31, wherein the [[CSR]] service req uest 
Sl4J2s&ki\ proms {[m*y include]] incJi^SlS ![lfitcractfvo questions}] question and 
oawrr into vicwf [ or template pt'occ*5,]) which facilitates gathering of [j delivcrsll a 
tMailvcl i?<jeiCrip!ioni>f the consumer's service [{need)] needs. 



i 

\ 

r 
f 



33. The melted of claim 30, further 



:ompri$ing providing enrolled consumer users 



with status information for their Active CSRs 



34. The method of claim 30/further 
with detailed information on av 



i ;omprising providing enrolled service providers 
c CSRs. 



aiiablc 

35. The method of claim 34, further comprising providing enrolled service providers 
information regarding past services referred or quoted though the service, 

36. 



The method of claim 30, further c omprising providing enrolled service providers 
with status information for their active CSRs, 
37. (Cnrrvruly junewter!) A urctbodi comprising: 
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ix ,;cK*i 1 1£ fcn i nd real io ft of a set vtc c category from a consumer ; 

developing n detailed de&crjprion of the consumer's service needs by receiving 
ccusmnrr i«i>ut. using [(Interactive questions)] question and answer interviews generated 
by a decidou tccd'bi&cd upon currently available information about the consumer's 
s&rvic*) Rteda; [fand]] 

SiwWi|UyMt^l^d4 [[SC»lfciting]J one qt mere of receive, obtain a nd solicit 
ipXfir.UVifen^te*^ tetot#«'£tf^«*?3MmftF from a plurality of pre-screcnod bpjn.e 
service providers by fjpackafsiajj]) prescretinfl the consumer's service needs as a service 
rc^iK si $M ileliw -fi rw* ^ficrvieoi^iK^t lo each of the plurality of pire-screcned hojtie 
starvicc providers, tho service request including appropriately descriptive and detailed 
mfanfttiiou to cnnhle hotn e swice providers associated with ih& service category to 
pifflcc n decision whether to accept foe Kgrytcc request [[provides firm quote]]; |£jd 

t&uiiptlicig a list of pro-qiKdijicd hOiMS s^rvico providers who have confirmed their 
Uit£tt£t in tripling the consumer^ service needs or wh o have ot herwi se. shown interest in 
Prtf vk^ei n $ jojl so .rxw \ samfar*s sci vice needs , by um^^h^ln^iiiiive^fedk^rig 
Mc-^t r>^li . *)i.>k inj^ i^i^OllQ^ inferences [[are made}] basodon ((the]] past jeryjeo 
f^ ! ^^,lfLHbi ch ,jtoc Jiosnc [[data provided by]] service providers have _rcg pQnded or n ot 
r^i^i^lt!?] ) ^ selecting j^we 5 01 vice piovi4crs wifli the legst number Qf recent 
st#vteo upruvtunitks* 

.3 8* (Ck r Kti 1 1 y /intern W) f Flus method of da in i 37 t faaiher cornpmiag: 

recefvirijj consumer input rctelbsg io the consumer's service {[need)] rieedii; arid 
&if it)ing consumer to the fuwioe category by presenting additional questions 
sin J uwg infosim.it ion jrathcrcd to cross jrcfcrcncc z knowledge management database. 

30. (Cunmly Anrcndcd) The method of claim 37, wherein tho service request include* one 
f)tU^^Mj^V^i^ appropriate- m&'4£tirftncn&, product identifiers and desirod solutions. 
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••0. <C«ircnily&nwjnl&l) ThemcihoJof ctasm37jurth« 

consumer vAiii an nppropriatc tcmplatcrl form for jMgjrjBganft consumer's service 

•11. (Currently amer^d) The method of claim 37, farther comprising presenting the 

: consunu-r W3tH one or n\orc visual itnafics[t r such as photos or drawings,]] to facilitate 

; hIv.vc]o]hiktU of a correct service uced description, 

A2, {CxmmWy nmttitfcd) The method of dnim 37 p further comp rising receiving information 

: }nrtjj^itiy%i nf I Sts consumer's [(whncm oonojmcrc may indicate aj| preferred 

i commuftieaJton mechanism for use by fcnnic service providers. 

I 43. (CiirrtsiLiy atticnrted) The method of claim 37. farther comprising receiving infor mation 

i i^if^iiv&.ofj: [Iwhwroin consumers rimy indicate)] deadline for completion of ffthcir 

\ smncasnoc-JJ] Ui^mstjm^ 

I 41, (Cmrcunv .ivgovUnI) The method of clnim 31, f ather comprising rccei^BR jrjibrmM^ 

? liMUi&UyJL^f^^^ [{wherein ctwumers may indicate their]] preference 

j ^n^iliiu; JfofJ] ft ncfffT norc ((quantitative]] rating factors, [[such as]] incj^mg one or 

\ wtnju of iimcljfiC&r, [[price]] ^lis v T vil^e. budoet. com municBtioTi, emirteonsness and 

^ clt^nl Snags. 

1 45. (Corccntiy ftn^nckvl) Ths mclhfsd of claim 44, wherein t he one or more (feuantitalivc]] 
% va\ factors aw ti*cd to develop a composite ]ipjrju& service provider rating for use in 

2 £;rt<| matching. 

t 4&. (Cuu irfirty amended) A method of marching consumers and service providers 

2 compri 
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?iyai[ #g H&iDC SJOTPG tl^^P^fflff* b nscd upon {[service providers 
submtuiflii]] ft) b^sic ioformsrtoii g^xqil rip^Lap Jv'^HtY of H0 n^ scrv}cc probers, 
indudingi[^ae, address, $™ PI ,rrrm-e of cxj>ei ico(^ tcyel. H tm&irift and years in 
ojKidioi), rtiV* preference informaikui, including flBfcftt ffl,o,«. of serwee types, 
r/sOjSraphtp iv^;ii>n oropcxa* ton ar.d 3 preferred communication mechanism; 

feMAJtvHiSl^llPC incltwSuigbASiB infonmrton, [(such as}] in cluding one or jnoreof name, 
mJtfftss ftjal location of-Ksrvico, Ofld preference information, {[such Ji^HdtoS^^M 
ftVW Af 1^*^* ^J&IM^JMPJ^ cimctmws and communication 

mechanism; 

idc-itH lying a set of f {qualified}! n^crwn^.homfl service providers ofjfas 
$&P}Mi\nMl% ff ft dirabaso of]] service providers that an: dibble to quote or be 
EtrtfaredJ] m^&rf to [[a]] Ihft conaamer based upon ihc ({CSR]] ^orjice req^miM 

pMaenlSii&.il!£ lifeM!fj<r4M^f Ji^BMitai service providers with 
KuJiieta'Uy dtssedpl^ve and detailed flcoiisniaer]] data tmfikijg^^ 
u^,ucjntgdjviJLH flbasc/1 upon]] lhe{fCSU]] servi ce request so as 1 0 allow ac^pfemafe or 

returns fr> i'f>^ cfw.aty>cr is wi rfibMrf; 

J££& villi g. r^J^se? .fij?-^- 8 ..Pl^l^y.Pf j! 1 . 0 * dg«tificd set of ff ua1HfetlbQm& service 
providers aclv^^cil^io^thc ((CSR)] ac^cc : .geqwtst and confirming their interest in 
pci fo/rn£*»g ihs It^^xvicc] J hf^o t mp -ra yet na> 1_ task; gwl 
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corrtpiline-o4i«rt-oFf w-cjiral* Red cervk^HOvidei5wbo-havo«or^rnie<*4hetf 
irawKftin* the l&tof^rvira j>t*vk^ 

received ttemtomins the CSRr^iftfrthei*^^ 

i >m r: i-i iv pw fo*mtr># the ^iYb,- wkh f(*^ale&4ttoted-GH^^ 

47. The method ofclaim 46, further comprising providing an option for consumers to 
save their CSR for adding informalon later, but prior to submittal. 

48. The method of claim 46, wherein if * communication may be triggered by the 
process completion and include adc itional information, depending on the 
anticipated time to complete the CSR Matching Process. 

49. The method of claim 46, wherein tHe CSR contains certain information 



matching components, such price, timeliness, 
factors, 



components thai may he used as ke> 
service category, location and rating 

y$ (Currently amended) The method of claim 46, wherein the [[GSRs ore)] sorvjee request 
is matched against ihe ([appropriate)) h$ne service provider proDIeSr^g4tifonii^©ft 
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5 i . H&e method of claim 46 t wherein the onl ine communication mechanisms are, bui 
not limited to, e-mail, Internet website and wireless internet. 



52. The method of claim 46, wherein e 
primary communication mechanism, 
provider preferences. 



i nail, wireless internet and website are the 
unless otherwise stipulated via service 



S3- The method of claim 46, wherein thtf 
not limited to, pager, automated te 



offline communication mechanisms are, but 
one, IVR database and facsimile. 



le >h« 

54. The method of claim 46, further comprising: 

analyzing submitted responses to ens tire inclusion of all the required information; 
prompting service providers to pro vie e missing information. 
55. (CujTftiiiy Amended) The method of claim 46, further comprising presenting 

{(com'UBHtiJ) {hc^nrmmcr wish information ret arding Ihc first redetermined number 
i!?lh>$M'})}ty. r>tih^ jil^^in^il o i^t > aHfi^ ho m e serv ic e providers from whom 

i &i iifp i\ s^s *:-r ^fefift r ■J^j^rfi^tt?nsi:-ftlicirfr mechanism* 

56. The method of claim 55, wherein the Jesuits include a summary of the service 

providers eligible for referral for a specific CSR, where summary includes Rating 
& Review .summai{^ 



57. 
56. 



The method of claim 55, further eomp ising providing options for consumers to; 

The method of claim 55, wherein the Jesuits include a summary of the service 
providers eligible for referral for a specific CSR, where summary includes Rating 
& Review summajj^ 



57. The method of claim 55, further comp 



ising providing options for consumers to: 



Application/Control Number: 09/574,909 
Art Unit: *** 



Page 16 



request more detailed informatior on a specific service provider by potentially 

linking to the service provider's website; 
sort presentation order based on different variables, such as composite rating, cost, 

service provider location; 
indicate communication preferences including who will initiate communication, 

i.e. the consumer or the scr /ice provider, the medium of communication to 

be used and when the communication is to be initiated; 
indicate their choice of service provider, in the event thai quotes have been 

submitted, rank their preferences, and consummate service transaction, 



request more detailed informatior on a specific service provider by potentially 

linking to the service prov idefs website; 
sort presentation order based on different variables, such as composite rating, cost, 

service provider location; I 
indicate communication preferences including who will initiate communication, 

i.e. the consumer or the service provider, the medium of communication to 

be used and when the communication is to be initiated; 
indicate their choice of service pro\uder, in the event thai quotes have been 

submitted, rank their prciereLces, and consummate service transaction. 
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sl^ A machine-readable medium havind stored thereon data representing sequences of 
instructions, the sequences of instruction which, when executed by a processor, 
cause the processor to perform the steps of: 

establishing a database of pre~$crefned service providers, based on Pre- 

Qualification Process; 
extracting a description of the consumer's needs from a consumer using 

interactive question and a* swer interviews appropriate for the desired task ; 
packaging and presenting consunjer needs to multiple service providers that meet 

a set of predetermined qualifications; 
presenting service providers' re.4>onscs to the consumer, once sufficient number 

of responses are receive! 
59. A machine-readable medium ha ving stored thereon data representing sequences of 
instructions, the sequences of ir struction which, when executed by a processor, 
cause the processor to perform the steps of: 

providing a competitive environment in which consumers can select an 



?njne 



appropriate service provider based on full services quotes, objective 
information and subjective consumer ratings and reviews relating to the 
service providers; 

uniting consumers and service ptpviders by matching consumer needs to service 
providers* capabilities anil identifying appropriate and pre-qualificd 
service providers; and I 
completing a full loop, by matching consumers to only those pre-qualified service 
providers who have confirmed their interest in performing the requested 
service, 



Trmed 

i 
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slf^ A machine-readable medium having stored thereon data representing sequences of 
instructions, the sequences of instruction which, when executed by a processor, 
cause the processor to perform the peps of: 

establishing a database of pre-stre|ned service providers, based on Pre- 

Qualification Process; 
extracting a description of the cor4umer*s needs from a consumer using 

interactive question and answer interviews appropriate for the desired task; 
packaging and presenting consunjer needs to multiple service providers thai meet 

a set of predetermined qualifications; 
presenting service providers* responses to the consumer, once sufficient number 

of responses are receive* 
59. A machine-readable medium having stored thereon data representing sequences of 
instructions, the sequences of ir struction which, when executed by a processor, 
cause the processor to perform she steps of: 

providing a competitive enviroranent in which consumers can select an 

appropriate service provider based on full services quotes, objective 
information and subjective! consumer ratings and reviews relating to the 
service providers; 

uniting consumers and service providers by matching consumer needs to service 

ml identifying appropriate and pre-qualificd 



providers* capabilities an 
service providers; and 



completing a full loop, by matching consumers to only those pie-qualified service 
providers who have confirmed their interest in performing the requested 

i 



service, 
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60. 



A machine-readable medium having 



6L 



generated by a decision tree 
about the consumers service 



stored thereon data representing sequences of 



request and delivering the 
screened service providers, 



instructions, tfe sequences of instruction which, when executed by a processor 
cause the processor to perform the steps of; 

developing a detailed description of the consumer's service needs by receiving 
consumer input using interactive questions and answer interviews 

based upon currently available information 
needs; and 

soliciting quotes on behalf of the consumer from a plurality of pre-screened 

service providers by packas ing the consumer's service needs as a service 

service request to each of the plurality of pre- 
the service request including appropriately 
descriptive and detailed information to enable service providers associated 
with the service category to provide a firm quote; 
compiling a list of pre-qualified service providers who have confirmed their 
interest in meeting the consumer's service needs, by using the Intuitive 
Predicting Method, where inferences are made based on the past data 
provided by service provide rs T and by selecting service providers with the 
least number of recent service opportunities. 

r\ machine-readable medium having stored thereon data representing sequences of 
instructions, the sequences of instn ction which, when executed by a processor, 

eps of: 

iformation, including name, address, years in 
rmation, including service types, geographic 



cause the processor to perform the 
service providers submitting basic i 
operation, and preference in 



region of operation and a preferred communication mechanism; 
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creating a unique service provider 
consumers submitting the Consum 
such as name* address and 



>rofile for each service provider; 

sr Service Request including basic information, 

ocation of service, and preference information. 



quote or referral, based on the information 



such as price, timeliness an J communication mechanism; 
creating a unique consumer profile for each consumer; 
identifying a set of qualified service providers from a database of service 

providers that are eligible t j quote or be referred to a consumer based upon 

the CSR; 

presenting service providers with .iufficicntly descriptive and detailed consumer 

data based upon the CSR; 
service providers acknowledging yie CSR and confirming their interest in 

performing the service; 
service providers responding with^ 

included in the CSR; 
compiling a list of pre-quaJified sei vice providers who have confirmed their 

interest in meeting the consumer's service needs, by using the Intuitive 

Predicting Method, where inferences are made based on the past data 

provided by service providers; 
modifying the list of service providers, by selecting service providers with the 

least number of recent service opportunities; 

consumers receiving a communication from commerce facilitator, confirming 

1 

receipt and summarising the £SR, using the preferred communication 
mechanism: and 

consumers receiving the list of service providers, who have confirmed their 
interest in performing the service, with requested quotes or referrals. 
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y 63, (isfow) A niertiod comprisinn: 

2 ejclratiing a description of a coittnraer'shomc service needs using an interview 

3 ftpyropvistts for the consumer's home service task; 

a allnwiaa a plurality of liomcscrwcopfOvJdcrs that meet a ««i of predetermined 

5 (prdifittUfrns co Tovidiv the consumer's service needs by pnekaging the consitmer's 

0 P .or v 'tec needs its a service request an*t pisscntog *e service request to the plurality of 

7 hnw(* fcuwe provide tvithoat providing personally ideatinablc information relating to 

a in u consumer; and 

9 providing the consumer's contact iDfonnation only to a first predetermined 

ID mwHr of Ui& plwralily of home service ptovjdets tint accept the services request. 

1 6,1. (New) Tlw method of claim 62* further comprising notifying the consumer as 

2 su?cq»w<Kcs from the plurality of home service providers arc received. 

1 a4. {Nt\v> Tfco mctlicd of claim 62, fuiilsw comprising otter receiving acceptances from the 

2 first |««J tf ivmineJ number of the plurality of home service provided, notifying the 

3 consumer \\m Itio first predtaenraiscii number of the plurality of home service providers 
n hq v\? &kp* :cssrd i iilcr^i in the consumer > s service needs. 

1 ftl (New) The method of claim 62, furih*r comprising ultowiiig the consumer tn view 

2 iafurmatSoniK-rtsiiniug to Hiss Rest pted^enninea number of the plur&Uiy of home service 

1 (6. (Nfcw) Tito mcfliod of claim 65, -wherein ft graphical representation of the consumer 

2 ratfnc infonnslimt it? prt&eiiUwt to the consumer in ilie form of n star system. 
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(>7. (Now) Th* iiuOiod of claim 62. whurdttlhcselof pr<5dete2imncd qualification* include 
one or innfd tif types of sccviec transactions for which the plurality of home service 
provider, have exiu'esscd mrercsf. geographic region of operation of the plurality of home 
provider*, licensing find desbed MNImciu time category of the plurality of home 

*:-;rvicc ptgvjdrrs. 

<v*. (,\tev/) The method of claim 62, Jvitfwi' comprising after completion of the consumer's 
&«vtcc uccfU by a homo service provider of foe first predetermined number of the 
plurality of home ecrvlce provider, collating feedback from the consumer regarding the 
homo service provider for intlraion into consumer ratb& infomtiikioa associated with the 
hoihis service provider. 

(New) 'tlic method Af claim 65, \vhca:in the information pertaining to the first 
ivtfldessamed number of the plurality of home service providers comprises consumer 
ruling tafoivimion collected from Ofce or more other consumers for whom the first 
fiKxfaermtiei! number of the plurality of home service providers have completed home 

ptov) Ttu* method of cUmn 62, fimhw comprisirtg after completion of the consumer's 
tct vice Kecds, collecting feedback from tfio consumer regarding reasons foe not selecting 
IKtsiiculsr home service pxovidevs of fito first predetermined number cf the plurality of 
home service provider* and mtkUi, (lie feedback available to the first predetemincd 
(ttm-jbit oHhe plurality of home service providers. 
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71. (New) A method comprising: 

one or more processors establishing a database of prc-scrcened home service 
providers; 

the one or more processors extracting a sufficiently descriptive and detailed 
description of « consumer's service needs so as to allow bids to bo submitted by one or 
mote of the pre-scrcen home service provider?; using a question and amwer interview 
corresponding to the consumer's desired borne service task; 
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a ^ the one or more processors packaging and presenting the consumers service 

9 needs to one or more home service providers in the database of pre*screened home 

10 service providers that exhibit a set of predetermined qualifications relating to the 

1 1 consumer's service needs; 

n the one or more processors causing an automated telephone system to notify at 

13 least one of the one or more home service providers of the consumer's service needs; and 

1 4 the one or mote processors presenting one or more affirmative home service 

1 5 provider responses to the consumer. 

1 72. (New) The method of claim 71, further comprising providing the pro-screened home 

2 service providers with access to an interactive voice response (IVR) database from which 

3 the pre-screened home service providers can cheek the status of or respond to consumer 

4 service requests, 

j 73* (New) A method comprising: 

2 one or more processors receiving an indication of a service category from a 

3 consumer; 

4 the one or more processors developing u detailed description of the consumer's 

5 service needs by receiving consumer input using question and answer interviews 
a generated by a decision tree based upon currently available information about the 
? consumer's service needs; 

S the one or more piiKX2*s«ws enabling the consumer to one or more of recent 

0 obtain and solicit information from a plurality of pre-screened home service providers by 

10 presenting the consumer's service needs as a service request to each of the plurality of 

1 1 pre-screened home service providers, the service request including appropriately 

12 descriptive and detailed information to enable home service providers associated with the 

1 j service category to make a decision whether to accept the service request wherein the 
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service request is deli vered to at least one of the plurality of pre-screcnod homo service 



the one or more processors compiling a list of progualificd home service 
providers who have confirmed their interest in meeting the consumer's service needs or 
who have otherwise shown interest in services similar to (he consumer's service needs, 
by making one or more inference* based on past service requests to which the home 
service providers have responded or not responded and by selecting home service 
providers with the least number of recent service opportunities. 

74, (New) The method of claim 73, further comprising providing the plurality of pre- 
screened home service providers with access to An interactive voice response (FVR) 
database from which the pre-screened home service providers can check the status of or 
respond to service requests. 

75. (New) A method comprising; 

one or more processors extracting u description of a consumer's home service 
needs using an interview appropriate for the consumer's home service task; 

the one or mure processors allowing a plurality of home service providers that 
meet a set of predetermined qualifications to review the consumer's service needs by 
packaging the consumer's service needs as a service request and presenting the service 
request to the plurality of home service providers without providing personally , 
identifiable mtbrmation relating to the consumer* wherein the service request is delivered 
to at least one of the plurality of pre-scrcencd home service providers via an automated 
telephone system; and 

the one or more processors providing the consumers contact information only to 
a first predetermined number of the plurality of home service providers that accept the 
service request 
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76. (Mew) The method of claim 75 * further comprising providing the plurality of home 
service providers with access tu an interact! vc voice response (IVR) database from which 

the plurality of home service provides can check the status of or respond to service 

requests- 

77. (New) A method comprising; 

one or more processors performing a step for receiving an indication of a service 
category from a consumer; 

the one or more processors performing a step for developing a detailed description 
of the consumer's service needs hy receiving consumer input using question and answer 
interviews generated by a decision tree based upon currently available information about 
the consumer's service needs; 

the one or more processors performing a step for enabling the consumer to one or 
more of receive, obtain and solicit information from a plurality of pre-scramed home 
serviue providers by presenting the consumer's service needs as a service request to each 
of the plurality of pre-screened home service providers, the service request including 
appropriately descriptive and detailed information to enable borne service providers 
associated with the service category to make a decision whether to accept the service 
request ; and 

the one or more processors performing a step for compiling a list of pro-qualified 
home service providers who have confirmed their interest in meeting the consumer's 
service needs or who have otherwise shown interest in services similar to the consumer 's 
service needs, by making one or more inferences based on past service requests to which 
the home service providers have responded or not responded ami by selecting home 
service providers with the least number of recent service opportunities. 

78. (New) A method comprising: 
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one or more processors performing a step for extracting a description of a 
consumer's home aeurvice needs using an interview appropriate for the consumer' b home 
servi ce task; 

the one or more processors performing a step for allowing a plurality of home 
service provider?; that meet a set of predetermined qualifications to review the consumer's 
service needs by packaging the consumer's service needs as a service request and 
presenting the service request to the plurality of home service providers without 
providing personally identifiable infbnnnrion relating to the consumer; and 

the one or more processors pcrfgnning a step lor providing the consumer's 
contact information only to a first predetermined number of the plurality of home service 
providers tltat accept the service request. 
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i 79* (New) A computer-implemented method for matching a consumer with a home 
service provider comprising: 

creating a database comprising home service providers and data for tracking 8 
historical acceptance of consumer leads by each home service provider; 

receiving information relating to a home service; 

in response to receiving the irdformation, providing a first list comprising tasks 
that relate to skills of home service providers; 

receiving a selection of a task from the first list; 

in response to receiving the selection of the task, forming a second list comprising 
home service providers from the database who match the selected task; 

selecting home service providers from the second list based upon historical 
acceptance of consumer loads by home service providers; and 

providing a third list comprising home service providers, 

80, (New) The method of Claim 79, further comprising selecting home service providers 
who match a geographical location of the consumer. 

8L (New) The method of Claim 79, further comprising prioritizing home service 
providers of the second list based on the historical acceptance of consumer leads by home 
service providers. 

82. (New) The method of Claim 79, further comprising selecting home service providers 
from the second list based upon past response times of each respective home service 
provider. 

S3. (New) The method of Claim 79, further comprising receiving background 
information from home service providers, 

^84 (New) Tht? method of Claim 79, wherein creating the database comprises storing 
information comprising at least one of tasks performed by a home service provider, 
geographic region of operation, service response and fulfillment time, communication 
preferences, and preferences for tasks. 

85. (New) The method of Claim 79, further comprising sending a message that identifies 
n consumer to a home service provider present in the third list, 
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86. (New) A computer-implemented method for matching a consumer with a home 
service provider comprising: 

receiving background information from home service providers; 
monitoring a historical acceptance of consumer leads by each home service 
provider; 

creating a database of home service providers based on the background 
information recci ved from the home service providers; 
receiving information relating to a home service; 

in response to receiving the information, providing a menu compri&mg tasks that 
relate to skills of home service providers; 

receiving a selection of a task from the menu; 

in response to receiving the selection of the task, forming a dataset comprising 
home service providers from the database who match the selected task; and 

selecting home service providers from the dataset based upon historical 
acceptance of consumer leads by home service providers. 

87. (New) The method of Claim 86, wherein forming the dataset further comprises 
selecting home service providers who match a geographical location of the consumer* 

88. (New) The method of Claim 86. wherein forming the dataset further comprises 
prioritizing home service providers of the dataset based on the historical acceptance of 
consumer leads by home service providers. 

89. (New) The method of Claim 86* wherein forming the dataset further comprises 
prioritising home service providers of the dataset based on past response times to service 
requests. 

90. (New) The method of Claim 86, further comprising providing a dataset comprising 
home service providers to the consumer. 
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91. (New) The method of Claim 86, wherein the background information comprises 
tasks performed by a home service provider, geographic regions of operation, service 
response and fulfillment time, communication preferences, and preferences for desired 
tasks. 

92. (New) The method of Claim 86, further comprising sending a message that identifies 
a consumer to a home service provider present in the data set. 
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93. (New) A system for matching a consumer with a home service provider via a 
distributed electronic network comprising: 

a database accessible via the distributed electronic network for storing 
background information on home service providers and for storing a historical acceptance 
of consumer leads by each home service provider, and 

a host server for communicating with the database and with a network device via 
the distributed electronic network and for executing computer-executable instructions for: 
receiving information relating to a home service; 

in response to receiving the information, providing a menu comprising 
tasks that relate to skills of home service providers; 

receiving a selection of a task from the menu; 

to response to receiving the selection of the task, forming a datasct 
comprising home service providers from the database who match the selec ted task ; and 

selecting home service providers from the datasct based upon historical 
acceptance of consumer leads by home service providers, 

94. (New) The system of Claim 93, wherein forming the dataset further comprises 
selecting home service providers who match a geographical location of the consumer. 

95. (New) The system of Claim 93, wherein the network device comprises a personal 
computer Tunning an Internet browser application, 

96. (New) The system of Claim 93, wherein the host server executes instructions for 
providing a datasct to the consumer via the Internet, 

97. (New) The method of Claim 93, wherein the host server provide a dataset 
comprising home service providers to the consumer. 

98. (New) The method of Claim 93, wfecrein the host server prioritizes home service 
providers of the dataset based on the historical acceptance of consumer leads by home 
service providers. 



